
 
IS ALL OF YOUR ADVERTISING COMPLIANT WITH THE LAW? 
 
The Maryland Real Estate Commission is attempting to better enforce ALL advertising 
compliance with the law, this includes digital as well so that no advertising is misleading to the 
public.  Most recently, March 7th, in an effort to clarify this for ALL advertising the Commission 
finalized the regulation “Relations to the Public,” specifically as it pertains to digital advertising 
and detailed below with an explanation – also known as the one-click rule (Md. Code Regs. 
09.11.02.01).  It also provides additional guidance on team advertising. 
  
UPDATED REGULATION PERTAINING TO ADVERTISING:  Md. Code Regs. 09.11.02.01 
 
G. Advertisement. 
(1) For the purposes of this regulation, “advertisement” means any representation, promotion, 
or solicitation directed to consumers, by any means of communication, for any purpose 
concerning the provision or real estate brokerage services. 
 
(2) The licensee in advertising shall be especially careful to present a true picture. A broker may 
not advertise without disclosing the broker's name or the company name as it appears on the 
license. A broker may not permit associate brokers or salespersons to use individual names 
unless the connection with the broker is obvious in the advertisement. 
 
(3) Effective October 1, 2004, an associate broker or salesperson may not use an individual 
telephone number or email address in an advertisement, as defined in Business Occupations 
and Professions Article, § 17-527.2(a)(3), Annotated Code of Maryland, unless the identified 
telephone number of the broker or branch office manager also appears in the advertisement. 
 
(4) Any electronic media advertisement shall contain the applicable disclosures set forth in 

Section G(2) and (3) of this regulation either: 

(a) On the first 25% of the main page of the electronic media advertisement; or 
(b) If the electronic media under Section G(4)(a) of this regulation has a limitation of 280 

characters or fewer, on the first 25 percent of a page that is accessible after a single click 
on a hyperlink on the main page of the electronic media advertisement. 

 
(5)  Interpretation of ‘Directly Connected Under Business Occupations and Professions Article, 
§17-547(c), Annotated Code of Maryland. The Commission considers a team name to be 
“directly connected” to a broker name under Business Occupations Professions Article, §17-
547(c), Annotated Code of Maryland, if: 

(a) The word “of”, “from”, “with”, or “at” is the only word between the team name and 
the brokerage name; and  



(b) No other word, symbol, or image is between the team  
name and the brokerage name.  

 
 
EXPLANATION:  The Maryland Real Estate Commission (MREC) recently revised the “Relations 
to the Public” section of its Code of Ethics. More specifically, it revised the language pertaining 
to “advertising” in that regulation. COMAR 09.11.01.01(G). The regulation added a new 
definition of “advertising” to be used in interpreting the regulation.  
 
Advertising is defined as “any representation, promotion, or solicitation directed to consumers, 
by any means of communication, for any purpose concerning the provision or real estate 
brokerage services.” This is extremely broad – any representation by any means of 
communication for any purpose concerning providing real estate brokerage services, however, 
the intent is to address all the various platforms of digital, social media.  
 
The next two sections are essentially unchanged –  

• the advertisement must present a true picture;  

• any advertising by the broker must disclose the broker’s name or the company name (as 
it appears on the license);  

• the broker cannot allow agents to use their individual names unless the connection 
with the broker is obvious in the advertisement; and  

• an agent may not use an individual phone number or email address in an advertisement 
unless the identified phone number of the broker or branch office manager also appears 
in the advertisement.  
 

The regulation also contains two new subsections, (4) and (5):  
 
Subsection (4) distinguishes between electronic media advertisements based upon the 
number of characters available. If you want to advertise using an app or platform which has a 
limit of more than 280 characters, all of the requirements set forth above must be included “on 
the first 25% of the main page” of the electronic advertisement.  
 

• The one-click rule does not come into play with advertisements on apps or platforms 
with a limit of more than 280 characters. 

 

• If you want to advertise using an app or platform with a limit of 280 characters or less, 
the one-click rule applies. In that case, you may utilize a hyperlink on the main page of 
the advertisement. When the consumer clicks on the hyperlink, all of the required 
information must appear on the first 25% of the page accessed after “one click” on the 
hyperlink. The customer should not have to scroll down the page or move forward to a 
second page. The required information must appear on the first 25% of the page.  

 



When determining whether the one-click rule would apply, you will have to determine how 
many characters the app or platform allows.  
 

• Twitter has a limit of 280 characters, so if you cannot include all of the required 
information in one Tweet, it would be permissible to post an abbreviated 
advertisement/Tweet, provided you include a hyperlink to a page where all of the 
required information is shown on the first 25% of the page accessed by that “one click.” 

 

• Facebook advertisements have a body text limit of 125 characters, so the one-click rule 
would be applicable. Facebook posts allow up to 63,206 characters, so the one-click rule 
would not be applicable, and all of the required information must appear in the post.  

 

• Similarly, Instagram advertisements have a body text limit of 125 characters, so the one-
click rule would apply. Instagram captions have a limit of 2,200 characters, so the one-
click rule would not be applicable, and all of the required information must appear in 
the post.  
 

Subsection (5) defines “directly connected with” for teams.  The Commission considers a team 
name to be “directly connected” to a broker name under Business Occupations Professions 
Article, §17-547(c), Annotated Code of Maryland, if: 
 

• The word “of”, “from”, “with”, or “at” is the only word between the team name and the 
brokerage name; and  

 

• No other word, symbol, or image is between the team name and the brokerage name.  
 

 


